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You are in listen-only mode

This webinar is being recorded and will be made available on 
the Cracks in the Ice portal, along with a handout of the slides.

Please type your questions using the comment box available.



Best practice media 
reporting of Crystal 
Methamphetamine 
22nd October, 2019



Everymind

Everymind is a leading national Institute dedicated to reducing mental ill-
health, reducing suicide and improving wellbeing for all Australians.

We have been delivering world-leading, evidence-based prevention programs 
for over 25 years.

www.everymind.org.au



Session overview

1. Introduction to Mindframe for Alcohol and Other Drugs and Mindframe
2. Current portrayal of media report of Crystal Methamphetamine

3. Impact of media reporting

4. Guidelines for reporting on crystal methamphetamine.

5. Questions

6. Self-care



Mindframe for Alcohol and Other Drugs

• Collaborates with the media and other stakeholders 

to communicate safely, respectfully and responsibly 

about alcohol and other drugs (AOD).

• Aim to positively influence the quality of media 

reporting on AOD-related issues, improve community 

attitudes towards people living with issues related to 

AOD use and increase help-seeking behaviour. 



Reporting on crystal methamphetamine

Why?

• High level of stigma and discrimination associated with crystal methamphetamine 
(‘ice’) use. 

• Stigma and discrimination not only affect the person using the drug, but also their 
families, friends and community. 



Current portrayal of crystal methamphetamine 

• When crystal methamphetamine is reported in the media it is 
not always but often reported in a way that is….

• Alarmist.
• Contributing to moral panic.
• Disproportion to actual social issue. 
• Portraying people using methamphetamine as immoral. 
• Focusing on crime.
• Emotive.



Impact of media reporting 

• Media is often the primary source of information on methamphetamine therefore needs to be 
accurate and helpful.  

• Media sensationalism may be shaping public perceptions and anxieties about the scope and 
magnitude of the problem associated with crystal methamphetamine. 

• Can contribute to  stigma and negative community attitudes about people who use crystal 
methamphetamine, which can in turn decrease help-seeking. 

• Alarmist media representations can initiate spontaneous, ill-advised policy reactions, with inevitable 
but detrimental consequences. 



The role of the media 

The media has a role to play in raising awareness of crystal methamphetamine issues 
as a public health issue and prevention behaviour. 

Intervene early 
and help 

increase help-
seeking behaviour

Promoting better understanding

Reducing stigma 

Promoting help-seeking behaviour



Common myths about crystal methamphetamine 



Reporting on crystal methamphetamine: The person behind the 
substance

• Use person-centred language. E.g. instead of ‘ice addict’ describe a person as ‘person who uses 
crystal methamphetamine.’ 

• Presenting all people who use crystal methamphetamine as delinquent, psychotic and violent is 
inaccurate and can lead to further stigma and prevent people from seeking help.

• Be sensitive and remember the way in which a person who uses crystal methamphetamine is 
portrayed in the media can impact their life as well as the lives of their families and significant 
others. 



Reporting on crystal methamphetamine : Helpful ways

• Report in the context of the prevalence of other drugs such as cannabis, MDMA cocaine, 
alcohol and tobacco.

• Crystal methamphetamine use is public health issue and media portrayals should reflect this. 

• Portraying dependence as a treatable condition.



Reporting on crystal methamphetamine: Harmful ways

• Reporting in a way that encourages panic can increase stigma and discrimination and prevent 
people from seeking help. For example using the terms “ice epidemic” or “meth-heads are all 
psychos” perpetuates stigma. 

• Sensationalising negative facts about crystal methamphetamine, or selectively reporting about the 
drug’s prevalence or effects at the expense of accuracy, can cause result in public worry. 

• Avoid reporting inaccurate, stereotypical or stigmatising images and descriptions of people who use 
crystal methamphetamine (e.g. ‘meth mouth’, before and after photos). 



Language



Help-seeking



Case Study- Helpful Communications 



Case Study- Helpful Communications 

https://www.prime7.com.au/news/8496-ice-inquiry


Case Study



Mindframe and Cracks in the Ice resource

• Cracks in the Ice and Mindframe have created a resource for reporting on crystal 
methamphetamine. 

• It will be ready and released in a couple of weeks. 

• This resource is to be used alongside the Mindframe for Alcohol and Other Drugs guidelines.



Mindframe resources: website



Thank you!

www.mindframe.org.au

Twitter: @MindframeMedia

Mindframe@health.nsw.gov.au

mailto:Mindframe@health.nsw.gov.au


Self-care
Talk to someone you trust or contact a service if in need of immediate support.



Follow us on social

@cracksintheice

Download the app today

Search for “Cracks in the Ice” and 
download for FREE

twitter.com/cracksintheice
facebook.com/cracksintheice



info@cracksintheice.org.au
Find out more at: 

www.cracksintheice.org.au

THANK YOU
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